ITA INSTITUTE

Tae Kwon Do Journal
P.O. Box 281 Grand Blanc, MI 48480, USA
Telephone: (810) 232-6482
e-mail: hq@itatkd.com

AGREEMENT FOR PUBLICATION OF ADVERTISEMENT
(Please Print or Type)

Publication: Tae Kwon Do Journal

Advertiser:

Address (Street): City:

State: Postal Code: Country:

E-Mail: Address: Phone: ( )

Agency:

Address (Street): City:

State: Postal Code: Country:

E-Mail: Address: Phone: ( )

Type of Ad and Location:

Link Ad Is To Go To:

Frequency: Monthly Rate:

Total Payment Amount For Advertisement:

Special Discount: If you pay in full for 10 months you will receive 2 additional months Free.

Dates of Insertion
(All Ads begin on the 1st of each month)

First Month Ad Will Appear: Month: Year:

Last Month Ad Will Appear: Month: Year:
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This Agreement Is Subject To All Terms And Conditions
As Set Forth Below

Contract must be signed and returned before insertion is made.
Please sign, date and return with your payment.
Make all payments payable to ITA Institute.

Advertising Terms And Conditions:

The term "publisher" shall refer to ITA Institute.

1.

The publisher reserves the right to edit, revise, or reject any listing, advertisement or other
content (collectively "advertising" or "advertisement") for any reason.

2. Neither the publisher nor any affiliates shall have any liability whatsoever by reason of error
for which they may be responsible in any advertisement.

3. The publisher does not guarantee any given level of circulation, distribution, reach or
readership for an advertisement.

4. The advertiser and advertising agency assume liability for all content (Including text
representation, illustrations, updates and links to other internet content) of advertisements
published and also assumes responsibility for any claims arising there from made against the
publisher or affiliates, including all costs associated with defending any such claim.

5. All advertising copy that may be mistaken by a reader as news, feature or other non-
advertising materials must be clearly marked "advertisement".

6. All positions are at the option of the publisher. In no event will adjustments, reinstatements
or refunds be made because of the position in which an advertisement has been published.
The publisher will seek to comply with position requests and other stipulations that appear on
insertion orders but cannot guarantee that they will be followed.

7. The publisher shall be under no liability for its failure for any cause to publish an
advertisement.

8. The advertiser or advertising agency shall pay the production cost of advertising created by
publisher but not used. Charges for changes (not corrections) from original layout and copy
will be based on current production rates.

9. The publisher will not be responsible for errors appearing in advertisements which are
placed after deadline or for errors due to late delivery of material from the advertiser or
advertising agency or from a third party designated by the advertiser or advertising agency as
a source for material to be published.

10. Corrections or changes of advertising dates and/or changes of advertising content must
conform to published deadlines.

11. Once an advertisement has been accepted, it cannot be cancelled. The advertisement will
continue to run for the full length of the agreement.

12. The publisher does not assume any liability for the return of any material in any medium in
connection with advertising.
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13. All ads start of the 1st day of a month and run to the last day of the month.

14. Payment: All advertising fees must be paid in full for the entire length the ad is to run for, at the
time the advertisement is submitted. Payments must be made in U.S. Dollars, by Check (allow 30
days for check to clear), Money Order, or Credit Card. Minimum Credit Card Payment is $50.00.
Make all amounts payable to: ITA Institute.

15. Special Ad Discount: If you pay in full for 10 months, you will receive 2 additional months Free.

16. Incorrect rates on orders that do not correspond to current rates will be regarded as clerical
errors and the advertising will be published and charged at the applicable rates in effect at time of
publication.

17. Orders are accepted by publisher, subject to the foregoing terms and conditions. Terms,
conditions, rates or agreements not set forth herein or in then current rate schedules are not
binding. Customer service representatives and sales representatives are not authorized to modify
any of these terms and conditions. Any modification of these terms and conditions is effective only
if set forth in a separate written agreement signed by a duly authorized representative of the
publisher. The publisher is not bound by any promises or representations made by its sales
representatives unless set forth in writing and signed by an officer of the publisher.

18. The publisher shall not be liable to the advertiser for any technical malfunction, computer error
or loss of data or other injury, damage or disruption to advertisements or web sites or the service.
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